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DEFINITION OF THE CONCEPT OF CORPORATE SOCIAL RESPONSIBILITY

IN MODERN CONDITIONS

The article is devoted to defining the concept of corporate social responsibility in modern economic
conditions that are characterized, on the one hand, by increasing humanistic values in society,
public consciousness, the desire for sustainable economic systems, and on the other hand, by
limited resources due to the crisis caused by the global pandemic. The article analyses scientific
approaches to defining the concept of corporate social responsibility. The authors propose their own
definition, according to which the main purpose of introducing corporate social responsibility into
the company’s strategy is to achieve the target level of key performance indicators by improving
the image of the organization because of socially significant actions and effective interaction
with all stakeholders. According to this, the object, subject and principles of corporate social
responsibility are defined in the article. The obtained results can be the basis for the development
of a modern concept of corporate social responsibility, scientific and methodological approaches
for its implementation in the company’s strategy.
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Formulation of the problem. Nowadays,
more and more corporations focus to operate
in accordance with the principles of sustainable
development and ensuring their social
responsibility. Climate change, environmental
degradation, pandemics, inequalities and social
conflicts in society are prompting humanity to
rethink approaches to doing business. This is
especially significant for the corporate sector
of the economy, where the largest amount of
capital and resources is concentrated. Just
satisfaction of consumer needs is not enough
for success in the market and stable functioning
of management in modern conditions. Concern
for humanity and secure existence are the
most important nowadays. It can be achieved
through the introduction of corporate social
responsibility (CSR) in company’s activity.
Therefore, there is a need to develop a
theoretical basis and basic concepts related to
CSR.

Analysis of recent research and publications.
According to considered research, companies
are implementing the principles of CSR in their
activities and development strategy more and
more all over the world. Lots of organizations
pay attention to the development of regulations
governing the activities of socially responsible
business [1, 2, 3]. These documents define the
basic concepts related to CSR. McGuire J.W.,
Frooman J., Johnson H.L., Garvin D., Votaw D.,
Friedman M., Carroll A. B. have made a great
contribution to the development of theoretical
basis for the introduction of social respon-
sibility in the activities of corporations and
understanding the essence of CSR [4, p. 225—243;
5, p. 32—-41]. Scientists were the founders of
CSR research at the time when the need for
socialization of business caused much doubt
and controversy in scientific and professional
circles. Such scientists as Berzhanir A.L.,
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Bobko L.O., Bilan O., Lebedev 1.V., Groser D.,
Crowther D., Aras G., Riond Z.L., Baird V.,
Kramer C., Wofford D., Hohnen P., Potts J.,
Franc P., Nezhyba J., Heydenreich C., Kuta-
¢ek S., Gregor F., Ismail M. have studied CSR
terminology in the modern world in their works
[6, p. 5-13; 7, p. 44—-46; 8, p. 108-115].

Selection of previously unsolved parts of
the overall problem. Scientists consider the
current significance and role of CSR in the
world, define CSR and socially responsible
business, determine the basic principles, goals
and objectives of CSR. However, with the
development of civil society on the one hand,
and ways of competition and economic realities
on the other hand, it is necessary to determine
the categorical apparatus of CSR in the
modern economy. The current approach in the
conditions of world crisis caused by pandemic
should take into account that the main task of
CSR is to promote the achievement of planned
business performance indicators.

The purpose of the article. The main
purpose of this work is to define the concept
of CSR in modern economic conditions, which
will take into account the need for the company
to achieve key performance indicators of its
activities: CSR goal, subject, and principles.

Presenting main material. Nowadays, the
concept of CSR is quite complex and com-
plicated; it covers various functional areas of
the enterprise.

Firstly, it should be noted that most
scientists consider the introduction of CSR in
the company’s activities on a long-term basis.
Franc P., Nezhyba J., Heydenreich C., Kuta-
¢ek S., Gregor F. believe that CSR is a concept
that is implemented in the strategy of the
enterprise [9, p. 43-50], and Mapfre calls CSR
a voluntary strategic obligation [10, p. 3].
Thus, CSR can be considered as a part of the
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overall strategy of the enterprise. The European
Commission in its working document “CSR,
Responsible Business Conduct and Business &
Human Rights” states that companies must have
a process of integrating social, environmental,
ethical, human rights, and problems of con-
sumers into their business operations and the
main strategy in close cooperation with their
stakeholders in order to fully realize their
social responsibility [11, p. 6]. Therefore, CSR
should become a part of not only the strategic
but also the current activities of the company,
it should be reflected in all business processes
and operations, and implemented at all levels
of the hierarchy.

Regarding the importance of CSR in a broad
sense, most scientist call it as responsibility
to people and society [6, p. 2; 7, p. 45; 8,
p. 16; 10; 11, p. 6; 12, p. 11-34; 13, p. 43;
14, p. 199-200]. Thus, Berzhanir A.L. believes
that CSR is the company’s responsibility to all
people, organizations, with which the company
encounters in the process of activity, and to
society as a whole [7, p. 45]. Ismail M. defines
CSR as a concept according to which business
organizations take into account the interests
of society, taking responsibility for the impact
of their activities on customers, suppliers,
employees, shareholders, communities and
other stakeholders, as well as their environment
[14, p. 199-200]. There is also an opinion that
CSR should contribute to the welfare of society
and benefit it [3; 15, p. 45-123; 16]. Kotler
F. provides a definition of CSR, according
to which it is the promotion of responsible
business practices that benefit business and
society, and promote social, economic and
environmentally sustainable development by
maximizing the positive impact of business on
society and minimizing the negative impact
[15, p. 45-123]. Scientists also understand
expediency to provide material assistance and
corporate resources to society and carry out
charitable activities, as well as participate in
ensuring the welfare of citizens [16; 17, p. 127;
18, p. 26]. Elhauge E. characterizes CSR as a
process of sacrificing income for the sake of
social interests [19, p. 737-770]. Voloskovets
N. Yu. says that CSR is a free choice in favour
of the obligation to increase the welfare of the
community through appropriate approaches
to doing business, as well as the provision of
corporate resources [17, p. 127].

Many scientists identify specific areas
on which the company should direct its CSR
activities. Environmental issues receive the
most attention. Scientists believe that the
protection of the environment, minimization of
the negative impact on it and environmental
and social risks are the very important CSR
tasks of the company [7, p. 45; 8, p. 16; 13,
p. 43; 15, p. 147-150; 20, p. 6-12]. Health
care is also important [21].

As companies are usually located in some
region of the country, their efforts to improve

the welfare of the population and solve social
problems should be implemented within a
particular region and promote its develop-
ment and interests within local communities
[8, p. 16; 13, p. 43; 22, p. 156]. For example,
Bondarenko S.M. tells that CSR means doing
business taking into account the needs of its own
staff, local communities, and the environment
[22, p. 156].

Such socially important actions should
be carried out within the norms of ethics
and morality. Ethics and humanistic values
are the main feature of CSR by a number of
scientists [2; 7, p. 45; 23; 24, p. 8]. According
to Bobko L.O., CSR is a long-term strategy of
the organization based on humanistic values,
determined by the principles of sustainable
development, accountability and transparency,
and characterized by high standards of
operational and production activities [23].
Jimenez G.C., Pulos E. define CSR as an ethical
role of the corporation in society [24, p. 8].

However, the most important role of CSR is
social. Scientists affirm that CSR should ensure
the social development and consciousness of
society [12, p. 12-21; 13, p. 43; 15, p. 23-68],
solve various social problems [12, p. 14-16; 20,
p. 6—12], and promote social development [16].
Such an important mission in society involves
the active participation of the company in
social processes. Lebediev I. V. says that CSR is
an active social position of the enterprise aimed
at sustainable development, which includes
conscientious implementation of regulations
and agreements on social partnership, as well
as voluntarily accepted additional obligations
to meet the economic and social needs of
internal and external stakeholders and society
as a whole [8, p. 16].

Choosing the CSR path and maintaining it in
the long-term period is a great responsibility,
any other party cannot push the company
for it. At the legislative level, companies
are not required to conduct their business in
accordance with the CSR strategy. Therefore,
these actions are conscious and voluntary
[8, p. 16; 17, p. 127; 25; 26, p. 206—-218].
Businesses are interested in the voluntary
introduction of CSR in their activities in order
to steadily improving the image in the eyes of
the public and increasing consumer loyalty.
CSR allows to form a positive image of the
company and ensure popularity in the market
in the strategic perspective.

An increase in the company’s revenues
should offset significant costs of CSR
activities. Therefore, the most important task
of CSR implementation is increasing of profits,
tangible assets of the enterprise and achieving
its other business goals [27, p. 46-48; 28,
p. 122-126; 29, p. 114-120]. It is necessary
to assess in advance its commercial effect and
economic feasibility during CSR activities
planning. However, a socially responsible
enter-prise must take care not only of its
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material well-being, but also of the sustainable
economic development of the region where
it operates, and the whole world in a global
sense [8, p. 16; 13, p. 43; 15, p. 146-148;
27, p. 46-48]. Bilan O. says that CSR is a
contribution of business to sustainable economic
development, a voluntary initiative of company
leaders to develop and implement certain social
non-profit actions aimed at improving the
quality of the company’s external environment
[13, p. 43]. Bezchotnikova S.V. argues that CSR
is a technology of corporate communications
that aims to increase the intangible assets of the
company and represents a sign of a sustainable
society [27, p. 46—48].

The formation of a CSR strategy is not
officially regulated but there are some res-
trictionsonitsimplementation. The main of them
is a compliance with the law [3; 6, p. 2; 8, p. 16;
11, p. 6; 28, p. 122-126; 30]. According to ISO
26000 Working Group on Social Responsibility,
CSR complies with current legislation and
international standards of conduct [3]. Ruhl M.,
Stiefel C. also add that CSR activities cover lots
of issues such as working conditions (including
health care), human rights, environmental
protection, prevention of corruption, fair
competition, consumer interests and taxation
[30]. European Commission determines that
companies can become socially responsible by
integrating social, environmental, ethical,
consumer interests and human rights into their
business strategy and activities in accordance
with the law [11, p. 6]. From this statement,
we can see that CSR is a component of the
overall strategy of the enterprise reflected in
its individual functional areas.

Therefore, there is a question of compliance
of CSR with the norms of corporate ethics
and corporate governance. Bilan O. notes that
CSR is a component of corporate governance
but not just a function of public relations
[13, p. 43]. Sinisterra C.C., Poblet Capa M.A.,
Ordusez Cristina R. G. argue that CSR should
be carried out in accordance with the corporate
principles of trust and the pursuit of excellence
and quality, which goes beyond the basic legal
requirements [25]. Accordingly, the opinion
that CSR should be carried out in accordance
with the principles of corporate governance,
especially with the principle of accountability
and transparency, is also expressed among
scholars [6, p. 2; 23] and ensure effective rela-
tionships with all stakeholders taking into acco-
unt their interests [3; 6, p. 2; 9, p. 43—-50; 10].

We can conclude that scientists have
considered many aspects of CSR. However,
one point needs to be clarified. It is said in
the already conducted researches that CSR
should provide growth of material values of
the enterprise, its profit, commercial success.
However, not only financial indicators, but
also indicators that reflect the effectiveness
of business processes, interaction with the
market and customers, training and staff
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development characterize the effectiveness of
the organization. Therefore, in the definition
of CSR it should be considered as the main task
of CSR the performance of the enterprise.

We propose the following definition: CSR
is a component of the overall strategy of the
enterprise, aimed at solving social, economic,
and environmental problems, ensuring susta-
inable development at the level of individual
enterprises and at the macro level, taking
into account the interests of all stakeholders
that are included into management system of
the organization based on the integration of
relevant actions into the business processes
and values of the company and helps ensure the
target level of performance of the organization.

It is necessary to determine CSR purpose.
For example, Brother’s Group calls the goal
of incorporating CSR into business activities
the happiness of consumers and all associates
and achieving their full trust. To do it the
company studies the changes in consumer
needs and expectations of society to understand
opportunities for business growth [31]. The
consulting company Management Solutions
declares the purpose of CSR actions as ensuring
excellence and quality, and minimize the negative
impact at all levels, as well as the promotion of
social values [25]. However, setting a similar
CSR goal for a company is a bit idealistic because
any business must take care about achieving its
goals. Berzhanir A.L. believes that CSR is a tool
that can increase the reputation of the business,
the capitalization of the company, establish
an effective and balanced relationship with all
stakeholders of the company [7, p. 45]. We
see in the EU strategy for CSR that its goal is
maximizing the overall value created for owners,
stakeholders and society as a whole, as well as
identifying, preventing and mitigating possible
adverse effects of business actions [32, p. 6]. We
also believe that CSR is a means for businesses
to achieve their competitive advantages and
goals. Therefore, in our opinion, the purpose of
CSR is to ensure the target level of performance
of the company by improving the image of the
organization according to socially significant
actions and effective interaction with all
stakeholders.

There is no clear position on the subject
and object of CSR in the scientific literature.
BodradenkoS. M. pointsout the following objects
of CSR: consumers of products and services;
company employees; competitors; investor;
residents of the area where the organization
operates; citizens who need special attention
of society (children, people with disabilities,
orphans, pregnant women, pensioners, stu-
dents, etc.), authorities, environment. Howe-
ver, this applies more to the classification of
stakeholders [22, p. 158]. In our opinion, the
object of CSR is economic relations to solve
social, economic, and environmental problems
and to ensure sustainable development, taking
into account the interests of the stakeholders.
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The ISO 26000 standard identifies the
following CSR subjects: human rights, work
practices, environment, honest operations,
consumer requirements, community partici-
pation and development [3]. We agree with this
definition and believe that the subject of CSR
is the company’s actions aimed at ensuring
human rights, fair and honest labour relations,
preserving the environment, ensuring fair
and transparent operation of the company,
customer satisfaction, promoting sustainable
development of the local community.

The implementation of CSR in the overall
strategy of the company should take place
according to certain principles. The principles of
CSR are the rules of conduct and implementation
of certain actions, according to which the tasks
of the company’s management are implemented,
the effectiveness of its activities is increased,
and the relationship of the organization with
the environment of its operation is improved.
We have analysed the literature resources
on the principles of CSR [3; 7, p. 46; 10;
31; 33, p. 14-17; 34, p. 30]. Also, in the
formation of CSR principles we should refer to
international normative and advisory sources,
which include the UN Global Compact, the ILO
Tripartite Declaration of Principles concerning
Multinational Enter-prises and Social Policy,
Guidelines for Economic Cooperation and
Development for Transnational Enterprises,
Principles of Global Reporting Initiatives de-
signed for responsible business [35; 36; 37; 38].

We have identified the following principles
of CSR:

— strategic (companies implement CSR
in their activities on a long-term basis in
accordance with their development strategy);

— voluntariness (the introduction of CSR
in the company’s activities is carried out on
a voluntary basis within the limits that the
company is able to maintain with the available
resources on a long-term regular basis);

— accountability and transparency (com-
panies must keep a comprehensive record of
its activities and provide clear, relevant, and
timely information to all stakeholders);

— taking into account the interests of all
stakeholders (company takes into account the
interests and maintains effective relationships
with all stakeholders — owners, employees, con-
sumers, partners, local community, sup-pliers etc);

— sustainable development (companies during
decision making should take into account not
only the current benefits of their activities, but
also how they will affect the future development
of the region or the world as a whole);

— responsibilities to society, environment,
region (companies operate in accordance with
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Topora K. O.

Hdens IliBensn
Hanionanbuuil TexHIYHUY yHiIBEpPCUTET
«XapKiBCbKUY MOJITEXHIYHUN IHCTUTYT»

BM3HAYEHHS ITOHATTS KOPITOPATMBHOI COLIAABHOI BIATTOBIAAABHOCTI
B CYYACHUX YMOBAX

Amnoranisa

CraTTs IpucBsSYeHa BU3HAUEHHIO MOHATTS KOPIIOPATUBHOI COIiaJbHOI BiAIOBiZAaJIbLHOCTI B cyuac-
HUX eKOHOMIiUHMX yMOBaX, II[0 XapaKTePU3YETHCH, 3 OOHOTO OOKY, IiABUINEHHAM I'yMaHICTUUYHUX
IIHHOCTEeHN y CYCHIiJIbCTBi, CyCHiILHOIO CBiJOMiCTIO, IPATHEHHAM [0 CTIiAKMX €KOHOMIiUHUX CHCTEM,
a 3 immoro 0OKy, OOMEXeHHMMU pecypcaMHu uYepe3 CBiTOBY Kpu3y, CIPUUYMHEHY TIJI00aJIbHOIO
mamgeMiero. ¥ cTaTTi IpoaHAJi30BAaHO HAYKOBI MiAXOAM [0 BM3HAUEHHSA ITOHATTA KOPIOPATUBHOL
comianbHOl BimmoBimasbHOCTI. Bysio BusBIEHO, IO OiJbIIICTP HAYKOBI[IB BBasKAIOTh, II[0 KOPIIO-
paTuBHA colliaJibHa BiANIOBiZANBHICTF IMOBMHHA BIIPOBAIKyBaTUCA Yy [MOiAJbHICTH KOMIIaHil Ha
IOBrOCTPOKOBil Ta MOOPOBiIBHINI OCHOBi, BIAIIOBiZHO IO HOPM 3aKOHOZABCTBA, €THUKM Ta MOPAJIi,
CIIPUATHU BigmoBimaysbHOCTI KOMIIaHil mmepen JIIOABMU, CYCIIiJILCTBOM Ta MiCIleBUMU rpoMamamMu. Aje
KOMIaHil IMOBWHHI KOMIEHCYBATH BapTiCTh COIiAJbHO 3HAUYIINUX Iii, 30iJbIIyiound CBOI JOXOIAM
Ta KamiTajisalliio, a TakoK CIPUAKYN €KOHOMIiUHOMY PO3BUTKY PerioHy, B AKOMY BOHHU MpAaIlio-
10Th. Ile monmoMosKe MigABUINMUTHY iMiAMK KOoMIIaHil Ta MOMyJAPHICTD ii MPOAYKILil cepel CIOKMUBAaUiB,
HaJIaTOOUTHU CIIiBIPAIlI0 3 OpraHaMH MiCIIeBOTO CaMOBPSAYBAHHS Ta 3aJYUUTHCS iX ITiATPUMKOIO.
Ilpotre, He TinbKUM (QiHaHCOBI NOKA3HUKM BU3HAYAKOTHL e(PeKTHUBHICTh MiAJBHOCTI KOMIIAHIil,
aje I psAO TOKA3HUKIB, IO XapaKTepU3yIOTh pPisHi OisHec-mporiecu. Tomy aBTOpUM HPOIOHYIOTH
BJIACHE BUB3HAUEHHS, 3TiTHO 3 AKMM OCHOBHOIO METOIO0 BIIPOBAKEHHSA KOPIIOPATUBHOI COIiaJIbHOI
BiITIOBiga/bHOCTI B cTpaTeriio KOMIIaHil € JOCATHEHHSA IIiJIbOBOTO PiBHA KJIIOYOBUX TOKA3HUKIB
Pe3yJIbTAaTUBHOCTI IIJIAXOM IIOKPAINEeHHA iMiJKy opramisarii 3aBIAKMN COIliaJIbHO 3HAUYIIIUM IisdM
Ta edeKTUBHi B3aeMomil 3 yciMa saIlikaBieHUMU CTOpOHAMU. BimmoBimHo mo 1boro B cTaTTi 0yJIo
BM3HAYEHO O0’€KT Ta IIpeIMeT KOPIIOPATHUBHOI comianbHOI BimmosigamsHOcTi. Ha ocHoBi amasizy
JiTepaTypu, HOPMATUBHUX Ta KOHCYJIbTAaTUBHUX JKepes, AKi BKJIIOuaioTh lecATs npuHmumnis I'io-
b6aspuOTO Jorosopy OOH, TpucropouHio mekaapairito MOII momo 6araToHamioHAILHUX HTiIPHUEMCTB
Ta COIiaJIbHOI MOJITHKM, NPUHIUINB Ta craHgapriB I'mobanbuol imimiaTusu 3BiTHOCTI Ta KepiBHUX
npunnuniB OECP A TpaHcHAIiOHATBHUX MiANIPUEMCTB, 0yJI0 BUBHAUEHO MIPUHITUIIN KOPIIOPATUBHOL
conianpHOI BixmoBiganpHOCTi. OTprMaHi pe3yabTaTy MOKYTH CTATU HiAIPYHTSAM PO3POOKU CydacHOI
KOHIIETITil KOPIIOpPaTUBHOI colliajbHOI BiAIIOBiZaIbHOCTI.

KarouoBi cioBa: KoprmopaTwBHA COIiaJbHA BiAIIOBigaJbHICTH, BU3HAYEHHS, MIPUHIIUIIN, PE3yJIb-
TATUBHICTDH OiAJBHOCTI KOMIIaHil, CTEKXOJIED.
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Hens IluBens

HanmuonanbHBIN TeXHUYECKUT YHUBEPCUTET
«XapbKOBCKUH MTOJUTEXHUUECKUIT UHCTUTYT»

OIMPEAEAEHUE TTOHSTUSA KOPIIOPATMBHOM COLUMAABHOM OTBETCTBEHHOCTM
B COBPEMEHHbBIX YCAOBMAX

Pesrome

CraTha MOCBAIINEHA OIPEeJeHUI0 TOHATUA KOPIIOPATUBHOM COIMAJIBLHON OTBETCTBEHHOCTU B COBPE-
MEHHBIX H9KOHOMUYECKUX YCJIOBUAX, XapPaKTePUIYIOUIUXCA C OJHOU CTOPOHBI IIOBBIIIIEHVEM I'yMa-
HUCTUYECKUX IIeHHOCTEH B 00IIlecTBe, OOIIECTBEHHOTO CO3HAHUA, CTPEMJEeHHEeM K YCTONUYUBOMY
PasBUTUIO YKOHOMHUUYECKUX CHUCTEM, & C APYTrOM OrpaHUUYEHHBIMU PecypcaMU B CBA3U C 9KOHOMUYE-
CKUM KPU3UCOM BbI3BAHHOU MUPOBOH IaHAemueii. B craTbe nmpoBeseH aHain3 HaAyYHBIX ITOJXOI0B K
oIpefiesIeHUI0 TTOHATUS KOPIOPATUBHOI COIMAJIBLHON OTBETCTBEHHOCTH, U MPEIJI0KEeHO COOCTBEHHOE
omnpejieJieHre, COTJIACHO KOTOPOMY TJIaBHOU IIEJIbI0O BHEAPEHUS KOPIIOPATHUBHOMN COITMAJIBHOU OTBET-
CTBEHHOCTH B CTPATETrWI0 KOMIIAHUM SABJAETCA MOCTHKEHUE I[eJIeBOTO YPOBHS OCHOBHBIX IIOKAa3a-
Tejiell pe3yJabTAaTHUBHOCTHU JEATEJTbHOCTH. B COOTBETCTBUHM C STHUM B CTAaThe OIPEAEJeHbl O0BEKT,
mopeaMeT ¥ IPUHIMIBI KOPIOPATUBHOM COIIMAJBHON OTBETCTBEHHOCTHU. lloyueHHBIE pPe3yJIbTaThI
MOTYT CTaTh OCHOBOI DPaspabOTKM COBPEMEHHOM KOHIIENIIUY KOPIOPATUBHONH COIUATBLHOIN OTBET-
CTBEHHOCTH.

KamoueBsle cioBa: KoOpIoOpaTHBHAS COIHMAJbHAS OTBETCTBEHHOCTh, OIIpeJeieHre, TPUHIUIIE,
pPe3yJIbTATUBHOCTD eATEJIbHOCTH KOMIIAHUM, CTEHKXOJIED.
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