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DEFINITION OF THE CONCEPT OF CORPORATE SOCIAL RESPONSIBILITY  
IN MODERN CONDITIONS

The article is devoted to defining the concept of corporate social responsibility in modern economic 
conditions that are characterized, on the one hand, by increasing humanistic values in society, 
public consciousness, the desire for sustainable economic systems, and on the other hand, by 
limited resources due to the crisis caused by the global pandemic. The article analyses scientific 
approaches to defining the concept of corporate social responsibility. The authors propose their own 
definition, according to which the main purpose of introducing corporate social responsibility into 
the company’s strategy is to achieve the target level of key performance indicators by improving 
the image of the organization because of socially significant actions and effective interaction 
with all stakeholders. According to this, the object, subject and principles of corporate social 
responsibility are defined in the article. The obtained results can be the basis for the development 
of a modern concept of corporate social responsibility, scientific and methodological approaches 
for its implementation in the company’s strategy.
Keywords: corporate social responsibility, definition, principle, business performance, stakeholder.

Formulation of the problem. Nowadays, 
more and more corporations focus to operate 
in accordance with the principles of sustainable 
development and ensuring their social 
responsibility. Climate change, environmental 
degradation, pandemics, inequalities and social 
conflicts in society are prompting humanity to 
rethink approaches to doing business. This is 
especially significant for the corporate sector 
of the economy, where the largest amount of 
capital and resources is concentrated. Just 
satisfaction of consumer needs is not enough 
for success in the market and stable functioning 
of management in modern conditions. Concern 
for humanity and secure existence are the 
most important nowadays. It can be achieved 
through the introduction of corporate social 
responsibility (CSR) in company’s activity. 
Therefore, there is a need to develop a 
theoretical basis and basic concepts related to 
CSR.

Analysis of recent research and publications. 
According to considered research, companies 
are implementing the principles of CSR in their 
activities and development strategy more and 
more all over the world. Lots of organizations 
pay attention to the development of regulations 
governing the activities of socially responsible 
business [1, 2, 3]. These documents define the 
basic concepts related to CSR. McGuire J.W., 
Frooman J., Johnson H.L., Garvin D., Votaw D., 
Friedman M., Carroll A. B. have made a great 
contribution to the development of theoretical 
basis for the introduction of social respon-
sibility in the activities of corporations and 
understanding the essence of CSR [4, p. 225–243; 
5, p. 32–41]. Scientists were the founders of 
CSR research at the time when the need for 
socialization of business caused much doubt 
and controversy in scientific and professional 
circles. Such scientists as Berzhanir A.L., 

Bobko L.O., Bilan O., Lebedev I.V., Groser D., 
Crowther D., Aras G., Riond Z.L., Baird V., 
Kramer C., Wofford D., Hohnen P., Potts J., 
Franc P., Nezhyba J., Heydenreich C., Kuta-
ček S., Gregor F., Ismail M. have studied CSR 
terminology in the modern world in their works 
[6, p. 5–13; 7, p. 44–46; 8, p. 108–115]. 

Selection of previously unsolved parts of 
the overall problem. Scientists consider the 
current significance and role of CSR in the 
world, define CSR and socially responsible 
business, determine the basic principles, goals 
and objectives of CSR. However, with the 
development of civil society on the one hand, 
and ways of competition and economic realities 
on the other hand, it is necessary to determine 
the categorical apparatus of CSR in the 
modern economy. The current approach in the 
conditions of world crisis caused by pandemic 
should take into account that the main task of 
CSR is to promote the achievement of planned 
business performance indicators.

The purpose of the article. The main 
purpose of this work is to define the concept 
of CSR in modern economic conditions, which 
will take into account the need for the company 
to achieve key performance indicators of its 
activities: CSR goal, subject, and principles.

Presenting main material. Nowadays, the 
concept of CSR is quite complex and com-
plicated; it covers various functional areas of 
the enterprise.

Firstly, it should be noted that most 
scientists consider the introduction of CSR in 
the company’s activities on a long-term basis. 
Franc P., Nezhyba J., Heydenreich C., Kuta- 
ček S., Gregor F. believe that CSR is a concept 
that is implemented in the strategy of the 
enterprise [9, p. 43–50], and Mapfre calls CSR 
a voluntary strategic obligation [10, p. 3]. 
Thus, CSR can be considered as a part of the 
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overall strategy of the enterprise. The European 
Commission in its working document “CSR, 
Responsible Business Conduct and Business & 
Human Rights” states that companies must have 
a process of integrating social, environmental, 
ethical, human rights, and problems of con-
sumers into their business operations and the 
main strategy in close cooperation with their 
stakeholders in order to fully realize their 
social responsibility [11, p. 6]. Therefore, CSR 
should become a part of not only the strategic 
but also the current activities of the company, 
it should be reflected in all business processes 
and operations, and implemented at all levels 
of the hierarchy.

Regarding the importance of CSR in a broad 
sense, most scientist call it as responsibility 
to people and society [6, p. 2; 7, p. 45; 8,  
p. 16; 10; 11, p. 6; 12, p. 11–34; 13, p. 43; 
14, p. 199–200]. Thus, Berzhanir A.L. believes 
that CSR is the company’s responsibility to all 
people, organizations, with which the company 
encounters in the process of activity, and to 
society as a whole [7, p. 45]. Ismail M. defines 
CSR as a concept according to which business 
organizations take into account the interests 
of society, taking responsibility for the impact 
of their activities on customers, suppliers, 
employees, shareholders, communities and 
other stakeholders, as well as their environment 
[14, p. 199–200]. There is also an opinion that 
CSR should contribute to the welfare of society 
and benefit it [3; 15, p. 45–123; 16]. Kotler 
F. provides a definition of CSR, according 
to which it is the promotion of responsible 
business practices that benefit business and 
society, and promote social, economic and 
environmentally sustainable development by 
maximizing the positive impact of business on 
society and minimizing the negative impact 
[15, p. 45–123]. Scientists also understand 
expediency to provide material assistance and 
corporate resources to society and carry out 
charitable activities, as well as participate in 
ensuring the welfare of citizens [16; 17, p. 127; 
18, p. 26]. Elhauge E. characterizes CSR as a 
process of sacrificing income for the sake of 
social interests [19, p. 737–770]. Voloskovets 
N. Yu. says that CSR is a free choice in favour 
of the obligation to increase the welfare of the 
community through appropriate approaches 
to doing business, as well as the provision of 
corporate resources [17, p. 127].

Many scientists identify specific areas 
on which the company should direct its CSR 
activities. Environmental issues receive the 
most attention. Scientists believe that the 
protection of the environment, minimization of 
the negative impact on it and environmental 
and social risks are the very important CSR 
tasks of the company [7, p. 45; 8, p. 16; 13,  
p. 43; 15, p. 147–150; 20, p. 6–12]. Health 
care is also important [21]. 

As companies are usually located in some 
region of the country, their efforts to improve 

the welfare of the population and solve social 
problems should be implemented within a 
particular region and promote its develop-
ment and interests within local communities 
[8, p. 16; 13, p. 43; 22, p. 156]. For example, 
Bondarenko S.M. tells that CSR means doing 
business taking into account the needs of its own 
staff, local communities, and the environment  
[22, p. 156].

Such socially important actions should 
be carried out within the norms of ethics 
and morality. Ethics and humanistic values 
are the main feature of CSR by a number of 
scientists [2; 7, p. 45; 23; 24, p. 8]. According 
to Bobko L.O., CSR is a long-term strategy of 
the organization based on humanistic values, 
determined by the principles of sustainable 
development, accountability and transparency, 
and characterized by high standards of 
operational and production activities [23]. 
Jimenez G.C., Pulos E. define CSR as an ethical 
role of the corporation in society [24, p. 8].

However, the most important role of CSR is 
social. Scientists affirm that CSR should ensure 
the social development and consciousness of 
society [12, p. 12–21; 13, p. 43; 15, p. 23–68], 
solve various social problems [12, p. 14–16; 20, 
p. 6–12], and promote social development [16]. 
Such an important mission in society involves 
the active participation of the company in 
social processes. Lebediev I. V. says that CSR is 
an active social position of the enterprise aimed 
at sustainable development, which includes 
conscientious implementation of regulations 
and agreements on social partnership, as well 
as voluntarily accepted additional obligations 
to meet the economic and social needs of 
internal and external stakeholders and society 
as a whole [8, p. 16].

Choosing the CSR path and maintaining it in 
the long-term period is a great responsibility, 
any other party cannot push the company 
for it. At the legislative level, companies 
are not required to conduct their business in 
accordance with the CSR strategy. Therefore, 
these actions are conscious and voluntary  
[8, p. 16; 17, p. 127; 25; 26, p. 206–218]. 
Businesses are interested in the voluntary 
introduction of CSR in their activities in order 
to steadily improving the image in the eyes of 
the public and increasing consumer loyalty. 
CSR allows to form a positive image of the 
company and ensure popularity in the market 
in the strategic perspective.

An increase in the company’s revenues 
should offset significant costs of CSR 
activities. Therefore, the most important task 
of CSR implementation is increasing of profits, 
tangible assets of the enterprise and achieving 
its other business goals [27, p. 46–48; 28,  
p. 122–126; 29, p. 114–120]. It is necessary 
to assess in advance its commercial effect and 
economic feasibility during CSR activities 
planning. However, a socially responsible 
enter-prise must take care not only of its 
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material well-being, but also of the sustainable 
economic development of the region where 
it operates, and the whole world in a global  
sense [8, p. 16; 13, p. 43; 15, p. 146–148; 
27, p. 46–48]. Bilan O. says that CSR is a 
contribution of business to sustainable economic 
development, a voluntary initiative of company 
leaders to develop and implement certain social 
non-profit actions aimed at improving the 
quality of the company’s external environment  
[13, p. 43]. Bezchotnikova S.V. argues that CSR 
is a technology of corporate communications 
that aims to increase the intangible assets of the 
company and represents a sign of a sustainable 
society [27, p. 46–48].

The formation of a CSR strategy is not 
officially regulated but there are some res-
trictions on its implementation. The main of them 
is a compliance with the law [3; 6, p. 2; 8, p. 16; 
11, p. 6; 28, p. 122–126; 30]. According to ISO 
26000 Working Group on Social Responsibility, 
CSR complies with current legislation and 
international standards of conduct [3]. Ruhl M., 
Stiefel C. also add that CSR activities cover lots 
of issues such as working conditions (including 
health care), human rights, environmental 
protection, prevention of corruption, fair 
competition, consumer interests and taxation 
[30]. European Commission determines that 
companies can become socially responsible by 
integrating social, environmental, ethical, 
consumer interests and human rights into their 
business strategy and activities in accordance 
with the law [11, p. 6]. From this statement, 
we can see that CSR is a component of the 
overall strategy of the enterprise reflected in 
its individual functional areas.

Therefore, there is a question of compliance 
of CSR with the norms of corporate ethics 
and corporate governance. Bilan O. notes that 
CSR is a component of corporate governance 
but not just a function of public relations  
[13, p. 43]. Sinisterra C.C., Poblet Capa M.A., 
Ordusez Cristina R. G. argue that CSR should 
be carried out in accordance with the corporate 
principles of trust and the pursuit of excellence 
and quality, which goes beyond the basic legal 
requirements [25]. Accordingly, the opinion 
that CSR should be carried out in accordance 
with the principles of corporate governance, 
especially with the principle of accountability 
and transparency, is also expressed among 
scholars [6, p. 2; 23] and ensure effective rela-
tionships with all stakeholders taking into acco-
unt their interests [3; 6, p. 2; 9, p. 43–50; 10].

We can conclude that scientists have 
considered many aspects of CSR. However, 
one point needs to be clarified. It is said in 
the already conducted researches that CSR 
should provide growth of material values of 
the enterprise, its profit, commercial success. 
However, not only financial indicators, but 
also indicators that reflect the effectiveness 
of business processes, interaction with the 
market and customers, training and staff 

development characterize the effectiveness of 
the organization. Therefore, in the definition 
of CSR it should be considered as the main task 
of CSR the performance of the enterprise.

We propose the following definition: CSR 
is a component of the overall strategy of the 
enterprise, aimed at solving social, economic, 
and environmental problems, ensuring susta-
inable development at the level of individual 
enterprises and at the macro level, taking 
into account the interests of all stakeholders 
that are included into management system of 
the organization based on the integration of 
relevant actions into the business processes 
and values of the company and helps ensure the 
target level of performance of the organization.

It is necessary to determine CSR purpose. 
For example, Brother’s Group calls the goal 
of incorporating CSR into business activities 
the happiness of consumers and all associates 
and achieving their full trust. To do it the 
company studies the changes in consumer 
needs and expectations of society to understand 
opportunities for business growth [31]. The 
consulting company Management Solutions 
declares the purpose of CSR actions as ensuring 
excellence and quality, and minimize the negative 
impact at all levels, as well as the promotion of 
social values [25]. However, setting a similar 
CSR goal for a company is a bit idealistic because 
any business must take care about achieving its 
goals. Berzhanir A.L. believes that CSR is a tool 
that can increase the reputation of the business, 
the capitalization of the company, establish 
an effective and balanced relationship with all 
stakeholders of the company [7, p. 45]. We 
see in the EU strategy for CSR that its goal is 
maximizing the overall value created for owners, 
stakeholders and society as a whole, as well as 
identifying, preventing and mitigating possible 
adverse effects of business actions [32, p. 6]. We 
also believe that CSR is a means for businesses 
to achieve their competitive advantages and 
goals. Therefore, in our opinion, the purpose of 
CSR is to ensure the target level of performance 
of the company by improving the image of the 
organization according to socially significant 
actions and effective interaction with all 
stakeholders.

There is no clear position on the subject 
and object of CSR in the scientific literature. 
Bodradenko S. M. points out the following objects 
of CSR: consumers of products and services; 
company employees; competitors; investor; 
residents of the area where the organization 
operates; citizens who need special attention 
of society (children, people with disabilities, 
orphans, pregnant women, pensioners, stu-
dents, etc.), authorities, environment. Howe-
ver, this applies more to the classification of 
stakeholders [22, p. 158]. In our opinion, the 
object of CSR is economic relations to solve 
social, economic, and environmental problems 
and to ensure sustainable development, taking 
into account the interests of the stakeholders.
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The ISO 26000 standard identifies the 
following CSR subjects: human rights, work 
practices, environment, honest operations, 
consumer requirements, community partici-
pation and development [3]. We agree with this 
definition and believe that the subject of CSR 
is the company’s actions aimed at ensuring 
human rights, fair and honest labour relations, 
preserving the environment, ensuring fair 
and transparent operation of the company, 
customer satisfaction, promoting sustainable 
development of the local community.

The implementation of CSR in the overall 
strategy of the company should take place 
according to certain principles. The principles of 
CSR are the rules of conduct and implementation 
of certain actions, according to which the tasks 
of the company’s management are implemented, 
the effectiveness of its activities is increased, 
and the relationship of the organization with 
the environment of its operation is improved. 
We have analysed the literature resources 
on the principles of CSR [3; 7, p. 46; 10; 
31; 33, p. 14–17; 34, p. 30]. Also, in the 
formation of CSR principles we should refer to 
international normative and advisory sources, 
which include the UN Global Compact, the ILO 
Tripartite Declaration of Principles concerning 
Multinational Enter-prises and Social Policy, 
Guidelines for Economic Cooperation and 
Development for Transnational Enterprises, 
Principles of Global Reporting Initiatives de- 
signed for responsible business [35; 36; 37; 38].

We have identified the following principles 
of CSR:

– strategic (companies implement CSR 
in their activities on a long-term basis in 
accordance with their development strategy);

– voluntariness (the introduction of CSR 
in the company’s activities is carried out on 
a voluntary basis within the limits that the 
company is able to maintain with the available 
resources on a long-term regular basis);

– accountability and transparency (com-
panies must keep a comprehensive record of 
its activities and provide clear, relevant, and 
timely information to all stakeholders);

– taking into account the interests of all 
stakeholders (company takes into account the 
interests and maintains effective relationships 
with all stakeholders – owners, employees, con-
sumers, partners, local community, sup-pliers etc);

– sustainable development (companies during 
decision making should take into account not 
only the current benefits of their activities, but 
also how they will affect the future development 
of the region or the world as a whole);

– responsibilities to society, environment, 
region (companies operate in accordance with 

the minimization of economic, environmental, 
social, political and other risks and prevent 
possible harm; contribute to the economic and 
social development of the region);

– compliance with the law (companies 
operate within the law of the region where they 
are located, international law, human rights, 
comply with the terms of agreements and within 
their competence to prevent corruption);

– pure competition (companies interact with 
competitors in accordance with the principles of 
pure competition, counteract any manifestations 
of fraud and industrial espionage);

– professionalism (companies are responsible 
for the quality of production and provision 
of services at all levels, strive for its perfect 
level and professionalism of all categories of 
employees within the available resources);

– ethics (companies does not allow any 
manifestations of discrimination, adheres to 
ethical norms and humanistic values, carries 
out its activities honestly and fairly);

– effectiveness (the formation of the CSR 
strategy is carried out in order to achieve the 
target level of performance indicators for all 
business processes);

– integration into business processes (CSR 
strategy is a component of the overall strategy 
of the company and integrated into all business 
processes and business operations of the 
company).

The introduction of CSR in the activity of 
the company according to mentioned principles 
will allow to ensure a favourable image among 
consumers and society in the long period, 
achieve sustainable competitive advantages 
and the target level of business perfor- 
mance.

Conclusions and suggestions. Based on the 
analysis of literature sources and awareness 
of the importance of implementing CSR in the 
activities of companies at the present stage of 
economic development, we have improved the 
definition of CSR. In contrast to the existing 
ones, the proposed definition emphasizes the 
implementation of CSR into the overall strategy 
in accordance with the general objectives of the 
company. CSR should help achieve key business 
performance targets to the satisfaction of all 
stakeholders. According to the definition, 
the goal of CSR was adjusted as ensuring the 
target level of the company’s performance 
by improving the image of the organization 
because of socially significant actions and 
effective interaction with all stakeholders. 
These theoretical provisions should form the 
basis for the development of a modern concept 
of CSR and economic mechanism for its 
implementation in the enterprise.
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Анотація
Ñòàòòÿ пðèñâÿ÷åíà âèзíà÷åííю пîíÿòòÿ êîðпîðàòèâíîї ñîö³àëüíîї â³äпîâ³äàëüíîñò³ â ñó÷àñ-
íèх åêîíîì³÷íèх óìîâàх, щî хàðàêòåðèзóºòüñÿ, з îäíîгî бîêó, п³äâèщåííÿì гóìàí³ñòè÷íèх 
ö³ííîñòåé ó ñóñп³ëüñòâ³, ñóñп³ëüíîю ñâ³äîì³ñòю, пðàгíåííÿì äî ñò³éêèх åêîíîì³÷íèх ñèñòåì, 
à з ³íшîгî бîêó, îбìåæåíèìè ðåñóðñàìè ÷åðåз ñâ³òîâó êðèзó, ñпðè÷èíåíó гëîбàëüíîю 
пàíäåì³ºю. У ñòàòò³ пðîàíàë³зîâàíî íàóêîâ³ п³äхîäè äî âèзíà÷åííÿ пîíÿòòÿ êîðпîðàòèâíîї 
ñîö³àëüíîї â³äпîâ³äàëüíîñò³. Бóëî âèÿâëåíî, щî б³ëüш³ñòü íàóêîâö³â ââàæàюòü, щî êîðпî-
ðàòèâíà ñîö³àëüíà â³äпîâ³äàëüí³ñòü пîâèííà âпðîâàäæóâàòèñÿ ó ä³ÿëüí³ñòü êîìпàí³ї íà 
äîâгîñòðîêîâ³é òà äîбðîâ³ëüí³é îñíîâ³, â³äпîâ³äíî äî íîðì зàêîíîäàâñòâà, åòèêè òà ìîðàë³, 
ñпðèÿòè â³äпîâ³äàëüíîñò³ êîìпàí³ї пåðåä ëюäüìè, ñóñп³ëüñòâîì òà ì³ñöåâèìè гðîìàäàìè. Аëå 
êîìпàí³ї пîâèíí³ êîìпåíñóâàòè âàðò³ñòü ñîö³àëüíî зíà÷óщèх ä³é, зб³ëüшóю÷è ñâîї äîхîäè 
òà êàп³òàë³зàö³ю, à òàêîæ ñпðèÿю÷è åêîíîì³÷íîìó ðîзâèòêó ðåг³îíó, â ÿêîìó âîíè пðàöю-
юòü. Цå äîпîìîæå п³äâèщèòè ³ì³äæ êîìпàí³ї òà пîпóëÿðí³ñòü її пðîäóêö³ї ñåðåä ñпîæèâà÷³â, 
íàëàгîäèòè ñп³âпðàöю з îðгàíàìè ì³ñöåâîгî ñàìîâðÿäóâàííÿ òà зàëó÷èòèñÿ їх п³äòðèìêîю. 
Пðîòå, íå ò³ëüêè ф³íàíñîâ³ пîêàзíèêè âèзíà÷àюòü åфåêòèâí³ñòü ä³ÿëüíîñò³ êîìпàí³ї, 
àëå é ðÿä пîêàзíèê³â, щî хàðàêòåðèзóюòü ð³зí³ б³зíåñ-пðîöåñè. Тîìó àâòîðè пðîпîíóюòü 
âëàñíå âèзíà÷åííÿ, зг³äíî з ÿêèì îñíîâíîю ìåòîю âпðîâàäæåííÿ êîðпîðàòèâíîї ñîö³àëüíîї 
â³äпîâ³äàëüíîñò³ â ñòðàòåг³ю êîìпàí³ї º äîñÿгíåííÿ ö³ëüîâîгî ð³âíÿ êëю÷îâèх пîêàзíèê³â 
ðåзóëüòàòèâíîñò³ шëÿхîì пîêðàщåííÿ ³ì³äæó îðгàí³зàö³ї зàâäÿêè ñîö³àëüíî зíà÷óщèì ä³ÿì 
òà åфåêòèâí³é âзàºìîä³ї з óñ³ìà зàö³êàâëåíèìè ñòîðîíàìè. Â³äпîâ³äíî äî öüîгî â ñòàòò³ бóëî 
âèзíà÷åíî îб’ºêò òà пðåäìåò êîðпîðàòèâíîї ñîö³àëüíîї â³äпîâ³äàëüíîñò³. Нà îñíîâ³ àíàë³зó 
ë³òåðàòóðè, íîðìàòèâíèх òà êîíñóëüòàòèâíèх äæåðåë, ÿê³ âêëю÷àюòü Дåñÿòü пðèíöèп³â Гëî-
бàëüíîгî äîгîâîðó ÎÎН, Тðèñòîðîííю äåêëàðàö³ю ÌÎП щîäî бàгàòîíàö³îíàëüíèх п³äпðèºìñòâ 
òà ñîö³àëüíîї пîë³òèêè, пðèíöèп³â òà ñòàíäàðò³â Гëîбàëüíîї ³í³ö³àòèâè зâ³òíîñò³ òà Êåð³âíèх 
пðèíöèп³â ÎЕÑÐ äëÿ òðàíñíàö³îíàëüíèх п³äпðèºìñòâ, бóëî âèзíà÷åíî пðèíöèпè êîðпîðàòèâíîї 
ñîö³àëüíîї â³äпîâ³äàëüíîñò³. Îòðèìàí³ ðåзóëüòàòè ìîæóòü ñòàòè п³äґðóíòÿì ðîзðîбêè ñó÷àñíîї 
êîíöåпö³ї êîðпîðàòèâíîї ñîö³àëüíîї â³äпîâ³äàëüíîñò³.
Ключові слова: êîðпîðàòèâíà ñîö³àëüíà â³äпîâ³äàëüí³ñòü, âèзíà÷åííÿ, пðèíöèпè, ðåзóëü-
òàòèâí³ñòü ä³ÿëüíîñò³ êîìпàí³ї, ñòåéêхîëäåð.
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Резюме
Ñòàòüÿ пîñâÿщåíà îпðåäåëåíèю пîíÿòèÿ êîðпîðàòèâíîé ñîöèàëüíîé îòâåòñòâåííîñòè â ñîâðå-
ìåííых эêîíîìè÷åñêèх óñëîâèÿх, хàðàêòåðèзóющèхñÿ ñ îäíîé ñòîðîíы пîâышåíèåì гóìà-
íèñòè÷åñêèх öåííîñòåé â îбщåñòâå, îбщåñòâåííîгî ñîзíàíèÿ, ñòðåìëåíèåì ê óñòîé÷èâîìó 
ðàзâèòèю эêîíîìè÷åñêèх ñèñòåì, à ñ äðóгîé îгðàíè÷åííыìè ðåñóðñàìè â ñâÿзè ñ эêîíîìè÷å-
ñêèì êðèзèñîì âызâàííîé ìèðîâîé пàíäåìèåé. Â ñòàòüå пðîâåäåí àíàëèз íàó÷íых пîäхîäîâ ê 
îпðåäåëåíèю пîíÿòèÿ êîðпîðàòèâíîé ñîöèàëüíîé îòâåòñòâåííîñòè, è пðåäëîæåíî ñîбñòâåííîå 
îпðåäåëåíèå, ñîгëàñíî êîòîðîìó гëàâíîé öåëüю âíåäðåíèÿ êîðпîðàòèâíîé ñîöèàëüíîé îòâåò-
ñòâåííîñòè â ñòðàòåгèю êîìпàíèè ÿâëÿåòñÿ äîñòèæåíèå öåëåâîгî óðîâíÿ îñíîâíых пîêàзà-
òåëåé ðåзóëüòàòèâíîñòè äåÿòåëüíîñòè. Â ñîîòâåòñòâèè ñ эòèì â ñòàòüå îпðåäåëåíы îбъåêò, 
пðåäìåò è пðèíöèпы êîðпîðàòèâíîé ñîöèàëüíîé îòâåòñòâåííîñòè. Пîëó÷åííыå ðåзóëüòàòы 
ìîгóò ñòàòü îñíîâîé ðàзðàбîòêè ñîâðåìåííîé êîíöåпöèè êîðпîðàòèâíîé ñîöèàëüíîé îòâåò-
ñòâåííîñòè.
Ключевые слова: êîðпîðàòèâíàÿ ñîöèàëüíàÿ îòâåòñòâåííîñòü, îпðåäåëåíèå, пðèíöèпы, 
ðåзóëüòàòèâíîñòü äåÿòåëüíîñòè êîìпàíèè, ñòåéêхîëäåð.


